“©When it comes to copywriting, all the top software companies
know that Ivan Levison is the go-to guy. He’s their secret weapon.??

Merrill R. "Rick" Chapman
Author of The Product Marketing Handbook for Software
and Publisher/Editor of Softletter
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lvan Levison. |
Direct response Copywriter.



Why do software marketers
say such nice things about me?

Why do they call on me to write their lead-generation letters, direct
mail packages, upgrade mailings, emails, self-mailers, and ads?

The answer is simple. | make them a lot of money. And now I'd like to
make a lot of money for you.

If you would like to dramatically increase sales by putting my motivating
copy to work, I urge you to call and talk with me as soon as possible.

One thing you should know. My writing isn't intended to build brand
“Image.” | write to generate red-hot leads that turn into sales. | write to
get people to sign up for your Webinar. To download your White Paper.
To request your demo. To attend your seminar. To buy your software.

In a word, | write for results.

If you want results, like the kind I've delivered for countless clients over
twenty-five years, | warmly invite you to get in touch. Right now is the
perfect time.

Let's go to work!
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lvan Levison. Direct response copywriter.

Clients: 3Com = ACCPAC = Adobe = Advanced Micro Devices = Apple Computer  Best Software « BNA Software
cc:Mail = Citrix Systems e Dictaphone e Fujitsu Software e Great Plains Software e Hewlett-Packard
Intel = Intuit « Lawson Software « Lucent Technologies ® Macromedia = Microsoft « Netscape < Netuitive
Rational Software = RealNetworks e Softletter = Software Business Magazine = SunSoft e Sybase e Symantec
Symbol Technologies = The Santa Cruz Operation (SCO) = And many other terrific companies, large and small

Phone: (415) 461-0672 « Email: ivan@Ilevison.com = Web: www.levison.com
14 Los Cerros Drive, Greenbrae, CA 94904





